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0 1. Organic farmers gain higher

POVERTY

income by selling directly to
consumers and lower their
production cost by not using
agrochemicals.

il

DECENT WORK AND
ECONOMIC GROWTH

2. Communities engage in ,\/
organic agriculture resulting i
in sustainable food supplies.

GOODHEALTH
AND WELLBEING

3. Health and wellbeing through
consumption of organic
produce and not being exposed
to agrochemicals.

INEWAUTIES

4. Quality education possible
due to higher income from
organic agriculture.

QUALITY
EDUCATION

5. Organic farming appeals

“’“‘é to all genders and age.
g canmurs 6. No chemical run offs from
AND SANITATION

organic farms so canals and
rivers are not polluted.

v

SUSTAINABLE
DEVELOPMENT

GLALS

13. Responsible producers
and consumers due to
organic lifestyle leads to
positive climate actions.

7. Renewable energy such as
biomass in organic agriculture with
less carbon emission/ food print.

8. Healthy and prosperous
working lifestyle amongst
organic farming groups.

1 CLIMATE

ACTION

9. Organic food industry
and related innovations
are growing with rise in
demand.

14. Ecology is restored
without chemical run
offs into the water systems.

10. Reduced inequalities
due to higher standard of
living for farmers and more
Societies created between
farmers and consumers.

15. Soil fertility is restored
without the use of
agrochemicals.

16. Inclusive societies
created in clusters between
producers and consumers
based on fair trade.

11. Communities and cities 16 Fos

. . AND STRONG
thrive sustainably based on JGiuT
organic lifestyle.

12. Balance between
consumption and
production is restored
with organic practices.

17. Sustainable development
possible with balanced
food system.

17 PARTNERSHIPS
FORTHE GOALS

&







	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31

